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1. ABOUT OREGON COAST VISITOR ASSOCIATION




We Inspire travel & strengthen
collaboration to create a
sustainable coastal economy.
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The Oregon Coast Visitors Association
(OCVA) is the official Regional Destination
Management Organization for the entire
Oregon Coast as designated by the Oregon
Tourism Commission (dba Travel Oregon).

OCVA has the honor of working with
coastal communities to align partnerships,
destination development projects, and
destination marketing with the vision of
creating ‘a coastal utopia for all'.



2. MARKETING CHANNELS




visittheoregoncoast.com Social Media

D) Business v Create v Analytics v Ads v Q @ d’ s ®-

thepeoplescoast Message — av v .o

1,386 posts 54.5k followers 302 following

The Oregon Coast
Travel Company
It's Oregon law that the entire Coast is open to everyone. Explore all 363 miles. Tag
your photos #thepeoplescoast for a chance to be featured!
visittheoregoncoast.com

Followed by burytherails, visitcentraloregon, eugenecascadescoast +17 more

The People's Coast
@ visit .com

23 followers - 1 following
209.5k monthly views

fH POSTS ] REELS 5 IGTV TAGGED

Created Saved

Nothing to show..yet! Idea Pins you create wil live here.

Create Idea Pin

‘ gl / : ‘ y P x
o 4 %" WHERE TOFIND' TASTE YOUR WAY DOWN THE ' GUIDE TO THE

ILTIMATE OREGON COAST COASTAL - g’ % X :
ATOP 9 HIDDEN FRESH PRODUCE #" COAST 3
ROAD TRIP INOREGON_ ADVENTURESFOR2021 I ND FISH:7/5 CHOWDER TRAIL OcN fOAS ! 31&5&%21“3#0’:55‘

>

)

ee more stats See more stats See more stats

©17k 212 elask #72

Email or Phone

THE
OREGON
COAST

<« The Oregon Coast
6,057 Tweets

R,

Home

The Oregon Coast

@ThePeoplesCoast

# © €

Explore

Home

n
o
L ]

Notifications

1,000,000

Pageviews (2019)

About

Reviews ih Like = Share = - Watch Video

Messages
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18,836 people
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Bookmarks
The Oregon Coast
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‘ Community Lists . - )
¢ We are the Oregon Coast Visitors Association - Travel Experts to the entire
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. . o , , b . ’ 149,957 people f : Profile © Oregon Coast (& visittheoregoncoast.com/oregon-beach-b...
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> The Oregon Coast @ThePeoplesCoast - 20h
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Facebook, Instagram, Pinterest, Twitter, Youtube



http://visittheoregoncoast.com
http://visittheoregoncoast.com
https://www.facebook.com/ThePeoplesCoast
https://www.instagram.com/thepeoplescoast/
https://www.pinterest.com/Visittheoregoncoast/_created/
https://twitter.com/thepeoplescoast
https://www.youtube.com/channel/UCpqhcUNwZ9aBH-g6BcGLYOg
https://www.facebook.com/ThePeoplesCoast
https://www.instagram.com/thepeoplescoast/
https://www.pinterest.com/Visittheoregoncoast/_created/
https://twitter.com/thepeoplescoast
https://www.youtube.com/channel/UCpqhcUNwZ9aBH-g6BcGLYOg
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E-Newsletter

SOUTH COAST

40,000

Bimonthly Distribution

. 20%

Average Open Rate

WATERFA

el 13.9%

Average Click-through Rate

Annual Inspiration Guide

e |
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INSPIRATION

100,000

Printed Copies

30,000

Mailed Directly to Consumers

10,000

Distributed at Key Locations




In addition to utilizing our owned
channels for promotional purposes,
we do strategic global advertising.

Display Ads
. z DO WINTER DIFF
p——

Month Year

regon Coast (SRPC-OR) Remarketing Ads November 2020
egon Coast (SRPC-OR) Remarketing Ads December 2020

regon Coast (SRPC-OR) Remarketing Ads January 2021

gon Coast (SRPC-OR) Remarketing Ads February 2021 G lve Tr‘e
Oregon Coast (SRPC-OR) Remarketing Ads March 2021 G iﬁ Of The
GRAND TOTAL

LOCAL'S GUIDETO

pet SOUTH COAST

There are a
lot of unique and memorable SEAFOOD
experences to be had. Allow us to lend e
a hand \
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We deliver results.

2020 was one of the most challenging years the
tourism industry has endured. OCVA swiftly
adjusted marketing tactics and dollars to
support safe visitation.

The trackable results from these unique
campaigns garnered more than $7,000,000 for
coastal communities and resulted in 40,000+
room nights, all the while educating visitors on
how to keep the locals safe while visiting.



3. BECOME A MARKETING PARTNER




1) WEBSITE LISTINGS:

e Subscribers receive an expanded listing on visittheoregoncoast.com with “featured” placement throughout the website - allowing active-planning
browsers to easily find your offering.

e We will create and maintain a listing for you in Oregon Tourism Information System (QOTIS), utilized by Travel Oregon and state-wide to feature tourism
points of interest.

e Our website is a top resource for planning trips to the Oregon Coast. Your Google Analytics will show we are the top 2-3 referral behind TripAdviser

and Google.

2) 15% MARKETING DISCOUNT:

e You Wwill receive a 15% discount when you advertise in our visitor guides or E-Newsletter, or purchase advertising space on our website.

3) VISITOR GUIDE LISTING:

e Enjoy a directory listing in our Official Oregon Coast Visitors Guide which has a 100,000 piece distribution and receives 91,221 page views on-
line.

4) 23% ADMISSION DISCOUNT:

e The Annual People’s Coast Summit is an end-of-season industry celebration where guest speakers provide opportunities for big picture thinking about our
unique industry. Workshops offer tangible marketing and business development skills.

5) PERSONALIZED REFERRALS:

e As a OCVA Marketing Partner you can rely on us to include you as a referral and featured business in our Media Tours (FAMTours), Trip Itineraries, Editorial
mentions, Guest Blogs, Social Media, and when visitors call 1-888-OCVA101 for recommendations.



http://visittheoregoncoast.com
https://industry.traveloregon.com/opportunities/programs-initiatives/oregon-tourism-information-system/
http://visittheoregoncoast.com
https://industry.traveloregon.com/opportunities/programs-initiatives/oregon-tourism-information-system/

- Flex-fees based on business size and need -

Businesses

Government

$250 - Small | 1-4 Employees + $25 Extra listing
$375 - Medium | 5-19 Employees + 550 Extra listing

$500 - Large | 20+ Employees + S100 Extra listing

$500 - Visitor Bureaus/Resource Management Agencies (city, county, port)

$1000 - Resource Management Agencies & Strategic Partners (State, Federal)
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Non-Profit

$200 - 501 C3
$300 - 501 C6

$400 - 501 C6 | Multiple employees

“Since joining the OCVA more than a year ago, it has grown to be the best
marketing decision |I've made, especially online. When it comes to direct
referrals to my website, they consistently rank in the top 2, often with
more than twice the number of referrals as the #3 referring site. It is
really rare to find this kind of value for your marketing dollar.”

- Jeff Hunter, Harbor view Inn & RV Park Harborviewfun.com

**Additional advertising opportunities



https://visittheoregoncoast.com/industry/marketing-tools/
https://visittheoregoncoast.com/industry/marketing-tools/
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4.CONTACTUS

**Download our partner application


mailto:marketing@ThePeoplesCoast.com
mailto:marketing@ThePeoplesCoast.com
mailto:director@ThePeoplesCoast.com
mailto:director@ThePeoplesCoast.com
https://visittheoregoncoast.com/wp-content/uploads/2020/09/OCVA-membership-app-2020-21.pdf
https://visittheoregoncoast.com/wp-content/uploads/2020/09/OCVA-membership-app-2020-21.pdf

